In this article, | want to talk more about what you need to know about the
bidding process in Video Ads. With your targeting in place, we can now plan our
bidding strategy. There are three bidding approaches available on the GDN:

1. Default bids:

« If you don’t set specific bids for your targeting, AdWords will use your ad
group’s default bid that you have set when creating your Ad group.

« AdWords also uses your default ad group bid when you don’t have custom
bids enabled or you have custom bids that don’t apply to where your ad is
being shown.

2. Custom bids:

« Use custom bids if you want to set bids for an individual targeting method
in your ad group. You can set these as max CPC or max vCPM.

« You can set a custom bid on each of the targeting options in the GDN. For
example, you can set a max CPC bid on a specific placement. If the user is
on that placement, you will be bidding with a higher bid than on other
placements that your ad is being shown. Or if you place a customer bid on



a certain topic, if the page where your ad is shown matches that topic, your
ad will be using a higher bid than for other topics and so forth.

« When you implement a custom bid, AdWords will use this bid on the GDN
and not your default bid if the criteria match.

- Note, that you can only set a custom bid on one targeting method in each
ad group, so it's important that the customer bid choice matches your
advertising goals.
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3. Bid adjustments:

« Bid adjustments allow for better control over when and where your ad
appears.

- Bid adjustments allow you to increase or decrease the bid amount for a
specific targeting that is used of the max CPC or max vCPM in the ad
auction.

- A Bid adjustment is a percentage change in your bid and is applied on top
of the bids that AdWords uses to show your ad, either your custom bids or
your ad group bid if you have not set a custom bid.
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« A bid adjustment for any ad-group level targeting method can be set from
-90% to +900%

« A bid adjustment can be set at the campaign level for the time of day,
specific days, location and/or device.

« You can also set this at the ad group level for individual targeting methods
and top content but you can’t have bid adjustments and custom bids for
the same targeting method.

« You can set a device bid adjustment on both the campaign and ad group
levels.

Action Point

PS: If you would like to have an online course on any of the courses that you
found on this blog, | will be glad to do that on an individual and corporate level,
| will be very glad to do that because | have trained several individuals and
groups and they are doing well in their various fields of endeavour. Some of
those that | have trained include the staff of Dangote Refinery, FCMB, Zenith
Bank, and New Horizons Nigeria among others. Please come on Whatsapp and
let’s talk about your training. You can reach me on Whatsapp HERE. Please
note that | will be using Microsoft Team to facilitate the training.

| know you might agree with some of the points raised in this article. You might
not agree with some of the issues raised. Let me know your views about the
topic discussed. We will appreciate it if you can drop your comment. Thanks in
anticipation.
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| use PiggyVest to save & invest securely. Sign up with my link and get
%1,000.00 to start your own savings journey
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CRMNUGGETS is committed to fact-checking in a fair, transparent and non-
partisan manner. Therefore, if you’ve found an error in any of our reports, be it
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