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In this article, I want to look at how to do Audience Targeting in Video Ads. I will be looking at
targeting and bidding options and how we can use them to run the most efficient campaigns
possible. In particular, we will look at:
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1. On-Point Targeting
2. Right Person with Audience Targeting
3. Right Place with Contextual Targeting
4. Introducing Advanced Targeting
5. Refine further with Targeting Exclusions
6. Set up and Start Remarketing
7. Brilliant Bidding

Put very simply, targeting allows you to place your ad in front of the right people and on the
right websites.
Targeting increases audience engagement by ensuring ads are displayed to the right users
as often as possible. Accomplishing this reduces wasted spending on impressions or clicks
and increases the likelihood campaigns will deliver a positive ROI.

 

You may choose to start your targeting strategy by using the Display Planner tool. This shows
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you the potential reach and cost of targeting ideas to help you plan your display and video
campaigns.
It can be a good place to start when you begin running campaigns for the first time. You must
be logged into Google Ads in order to use the Display Planner. See the link in the references
below.
1. Navigate to the Display planner either via the link below or by clicking the wrench icon in
Google Ads. Under ‘Planning’ click ‘Keyword Planner.
2. Here you have a number of options:

Search for targeting ideas using a website, phrase or category: This is the most
widely used, as it gives you a multitude of targeting options based on the input of a
broad sense of what type of targeting you are interested in.
Find top placements by location: This allows you to look at the top partner
websites, YouTube channels, and videos by country.
Get inventory details for your targeting: This is useful if you know what targeting
options you are going to go after, you can enter your targeting here and get a rough
estimate of what volumes of impressions you have the opportunity to show for.
Get performance forecasts for your targeting: You can go one step further and
input budgeting/CPV info to see what type of performance you can expect.
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There are two distinct forms of targeting; Audience and Contextual. Think of it as
the Who and the Where.

1. Audience: Who do you want to show your ad to?1.
Contextual: Where do you want your ad to be shown?2.

https://wa.me/+2348103180831
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Audience targeting allows you to be more accurate when choosing who sees your ads.
In marketing and advertising, your audience is a particular group of consumers within the
predetermined target market, identified as the targets or recipients for a particular
advertisement or message.

Using audience targeting in AdWords is a way of segmenting your website’s users and
reaching users around the web-based on their behaviour online and the signal these actions
send about their likes, interests and purchase patterns.

Audience targeting takes a number of forms:

Demographic targeting: Allows you to reach people who are likely to be within the
age, gender, parental status and income that you choose.
Affinity Audiences: Lifestyle and interest profiles based on a user’s browsing
behaviour.
In-Market audiences: Users who are more likely to be in-market to purchase a
specific product or service based on their browsing behaviour.
Re-marketing: Target users who have previously visited your site, or provided their
email address to you.
Similar Audiences: Create mirror audiences based on your remarketing lists or
customer email lists.

Demographic targeting

You can set and adjust demographic targeting for age, gender, parental status and
household income (if info is known).
“Unknown” in AdWords refers to people whose age, gender, parental status, or
household income have not been identified.
You should not exclude “Unknown” age and genders from targeting as they often
represent a large number of users. It is important to note that the system can only
target if this information is known. It can know this if, for example, someone is using
Chrome and is logged into their Google account while browsing, or if they’re signed into
a YouTube account, where they have given this information. Otherwise, the system will
do a “best guess” based on browsing behaviour. To exclude this segment is to
significantly restrict your reach.
People mostly fall into the “unknown category” for display, however, this is much more
accurate for YouTube, and as such, it is not advised for Display campaigns. Change the
default settings which is to target all demographics.
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Affinity Audiences

If you’re familiar with TV audiences, you’re already familiar with the concept of an
affinity audience.
Affinity audiences are good for brand awareness. It is the broadest audience targeting
available and reaches people in the beginning of their buying journey.
When using affinity audience targeting, you are targeting people who have shown an
affinity for your product or service in their internet behaviour – based on the content
they interact with, past purchases and websites they frequently visit. You have options
such as Beauty Junkies or Outdoor Enthusiasts for example.
You can also create Custom Affinity audiences by blending interests together for a
specific cross-section of users, such as Travel Buffs who are also interested in Health &
Fitness, to advertise Hiking Holidays too.

 

In-market audiences

When a user transitions from being interested in a subject to actively beginning their
buying journey, they become in-market.
In-market audiences are good for reaching people who are in the middle to end of their
buying cycle.
A user is counted as part of an in-market audience for 7-days, up to the point they
make a purchase or stop showing any signals of purchase intent.
As a result of targeting people who are already actively shopping or searching for your
product or service in such a short period of time, it means that the reach can be smaller
compared to an affinity audience, however, it is far more targeted and dynamic in how
users are constantly joining and leaving this audience.

Action Point

PS: I know you might agree with some of the points raised in this article or disagree
with some of the issues raised.

Please share your thoughts on the topic discussed. We would appreciate it if you could
drop your comment. Thanks in anticipation.
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